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for you.

Durdana, who helps her clients benefit from the power of enhancing skills. She helps clients

choose the right challenges, generate alternative ideas, select ideas smartly, develop them into
powerful solutions, and coaches them through to implementation. Her mission:

Helping people who want to think differently and do things better More than 7+ Years of
experience in corporate training.
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CORPORATE TRAINING

WHAT ISIT ?

Corporate training is a structured program provided to develop the skills, knowledge, and
competencies of its employees.

WHY IS IT ESSENTIAL ?

Skill Enhancement: Improve employees' current job skills and prepare them for future roles.

Knowledge Update: Keep employees informed about new developments, technologies, and
best practices in their field.

Performance Improvement: Increase productivity, efficiency, and quality of work.
Compliance: Ensure adherence to industry regulations and legal requirements.

Employee Development: Support career growth and personal development.
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* WORKSHOP FOR SALES TEAM

1. Conversation to Conversion

Agenda: Skill Enhancement for Sales Efficiency

The Sales Staff at a brand's Site Office is a prospective home buyer’s window to both the
project and brand.

Workshop Goal: To impart all-round lls and courtesy, communication,
brand and competition knowledge,

Program Duration: 1 Day.

Timing: 11:00 am to 6:00 pm

Program Qutline:

Welcome Intro - Intro Activity

Why are we here?

How does conversation happen between two people?
Difference between information and conversation

It's important to know your customer

How you currently handle a customer

Who is your customer?

This is the current graph of our lead
generation to conversion. Our objecti
enable you to increase this conversic
This can be achieved only by empow
your employees who are the ones
onsible for the conversions.



https://www.youtube.com/watch?v=8LWi-KqmzLc
https://www.youtube.com/watch?v=8LWi-KqmzLc
https://drive.google.com/file/d/1CqcGLv1L43JPa_itpguuDY7SL0sE59Io/view?usp=drivesdk
https://drive.google.com/file/d/1CqcGLv1L43JPa_itpguuDY7SL0sE59Io/view?usp=drivesdk
https://drive.google.com/file/d/1pgKiY8NtgDRPe7rqHixjw-BF4tbn9UIk/view?usp=share_link
https://youtu.be/XSEe7yrDYzM
https://www.youtube.com/watch?v=gem6KtjjeRk
https://drive.google.com/file/d/1pgKiY8NtgDRPe7rqHixjw-BF4tbn9UIk/view?usp=share_link
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The Investment details for the program are as follows:

(Wherein all venue and infrastructural arrangements are to be made and expenses borne by
the concerned organization.)

Other Investment Details for all programs conducted

Charges for material required for the training activities to be borne by the concerned organisation,

IN case the materials are arranged by us, the organisation iIs liable to refund the amount spent,
with taxes included.

ravel & Stay

2 economy travel from Mumbai via Flight, 2 single occupancy rooms in a 4 - 5 star hotel with food
and beverages, 1 car for local transport
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